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The Helmet Vaccine Initiative
Helmet Safety for All Children
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“Road Safety”

What does it really mean?



“Road Safety Promotion”
“Road safety Instruction”
“Road Safety Lessons”
“Road Safety Improvement”

Are these clearer?
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Starvation
Cancer
Brain Injury



* Clearer imagery is imperative
* A new paradigm is essential



The phrase “Road Safety” is
ambiguous and misleading



Crashes are the core killer in
“Road Safety”:
Violent events...
...Catastrophic results
“Road War” is more exact.



VIDEO: A REAL CRASH




The Global
Helmet Vaccine
Initiative




HISTORY OF THE HELMET VACCINE INITIATIVE
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Launched in 2009 in Geneva
DARRS VS GHVI

AIP Foundation
FIA Foundation
Center for Diseases Control

Inter-American Development Bank
World Bank
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http://www.google.com.vn/imgres?imgurl=http://www.fiafoundation.org/news/PublishingImages/FIAF/fiafoundation-logo.jpg&imgrefurl=http://www.fiafoundation.org/news/archive/2009/Pages/LetterfromtheChairmanoftheFIAFoundationtoMrAriVatanen.aspx&usg=__LKZzorHns1py0t6wKOEnhjOX0ZI=&h=158&w=210&sz=10&hl=vi&start=1&zoom=1&tbnid=020EQ7DtHYB7QM:&tbnh=80&tbnw=106&prev=/images?q=fia+foundation+logo&um=1&hl=vi&rlz=1R2GGLJ_vi&tbs=isch:1&um=1&itbs=1
http://www.google.com.vn/imgres?imgurl=http://mashable.com/wp-content/uploads/2009/05/cdc_logo.jpg&imgrefurl=http://mashable.com/2009/05/01/swine-flu-cdc/&usg=__uruTU4v4G4u9qAWAStozVcYYeDM=&h=230&w=300&sz=101&hl=vi&start=6&zoom=1&tbnid=-ZJgNoS4F3kLZM:&tbnh=89&tbnw=116&prev=/images?q=CDC+logo&um=1&hl=vi&rlz=1R2GGLJ_vi&tbs=isch:1&um=1&itbs=1
http://www.google.com.vn/imgres?imgurl=http://cms.ukintpress.com/UserFiles/1271500581_world-bank-blue-.jpg&imgrefurl=http://www.traffictechnologytoday.com/news.php?NewsID=23158&usg=__6-A8e4HdAzZEP5ZIOdmZbbx2oJM=&h=228&w=300&sz=21&hl=vi&start=8&zoom=1&tbnid=T0Chs7Ia6xa2_M:&tbnh=88&tbnw=116&prev=/images?q=world+bank+road+safety+logo&um=1&hl=vi&rlz=1R2GGLJ_vi&tbs=isch:1&um=1&itbs=1

WHAT ARE WE DEALING WITH?
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Ho Chi Minh City, Vietnam
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This is YOUR future




VIETNAM STORY

* Motorcycles account for approximately 95% of the total motorized
vehicles in Vietnam

e 75.8% of road crashes are motorbike-related
33,925,339
»
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21,721,282

10,273,000

6,210,823
1,209,463

Number of motorcycles in Vietham
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2011

Source: National Traffic Safety Committee, 2012



RISKS VIETNAMESE CHILDREN FACE

e #1 cause of death for young people aged 15 to 29

* #2 cause of death for children aged 5 to 14

Institute for Health Metrics and Evaluation, 2010



LATIN AMERICA EXAMPLES

* In Costa Rica:
— 330 fatalities and 24,024 injuries in 2012
— 7 deaths per 100,000 people
— Total number of vehicles increased by 37% from 2007 to 2012

— Vulnerable road users (pedestrians, cyclists, motorcyclists) account
for 75% of road deaths

* In Colombia:
— 6,152 fatalities and 39,440 injuries in 2012
— 13 deaths per 100,000 people
— Total number of vehicles increased by 38% from 2007 to 2012

— Vulnerable road users (pedestrians, cyclists, motorcyclists) account
for 76% of road deaths

— 1.2% GDP lost in 2010

Sources:
2013 Global Status Report on Road Safety, WHO
IRF World Road Statistics 2014: Data 2007-2012, IRF



HELMETS = VACCINE
Appropriate Helmet Use

REDUCES

risk of
severe
head injury

69%

REDUCES

risk of

fatality




INTEGRATED CAMPAIGNS TO INCREASE CHILD
HELMET WEARING RATES

. Helmet Provision
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National Traffic Safety Program A < 4 3 E
. Public Awareness Education . School-based Programs
* Building non-profit helmet factories

* Using mass media campaigns * Helmets for Kids
that employ the physically disabled to disseminate culturally- * Safe Routes to School
* Importing high-quality helmets appropriate messages * Click on Safety e-Learning
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‘ Technical Assistance, Advocacy,
Enforcement

. Research, Monitoring, and Evaluation

* Conducting baseline research
* Creating helmet standards * Collecting data to ensure

: .
* Encouraging law enforcement programs’ efficiency



HIGH VISIBILITY

Former President Bill Clinton launched
AIP Foundation’s Helmets for Kids in 2000.
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PROTEC TROPICAL HELMET FACTORY

* World’s first non-profit factory

* Access high-quality, low-cost
helmets

* Climate appropriate helmets

 Employ physically disabled




ADVOCACY

‘It NEVER WEAR A HELMET.
THEY DON'T LOOK COOL”

EVERY YIAR OVER 12,000 PEOPLE DIE ON OUR ROADS AND 30,000 an )lklluksu

INJURED, THAT MIANS THOUSANDS OF FAMILIES ter7 PICKING UP THE PIECES

FAMILIES TORTURED BY THE LOSS OF A LOVED ONE. CRIFFLID 8Y REDUCED INCOME OR THE
t WITH PERMANENT BRAIN DAMAGE

™ SAD T ™ s HAT MOST OF THESE CASIS COULD HAV BEIN PREVENTED »y M

WEARING A HELMET. WHEN YOU THINK AROUT IT, THERE ARE NO EXCUSES

/}\"" VIAR A MELMET

Mass Media Campaign: “Wear a helmet - there are no excuses.”

Public service announcement TVC: “Rush Hour”


https://www.youtube.com/watch?v=DDrXJMTw3-I&feature=youtu.be

ADVOCACY

Effective Date of Mandatory Helmet Law:
15 December 2007

BEFORE AFTER
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PUBLIC SERVICE ANNOUNCEMENT: “RUSH HOUR”




“WHEN | GROW UP”




Monitoring & Evaluation

Critically Important

e |dentify high-risk road users

* Design evidence-based campaigns

* Monitor behavior change

* Conduct mid-term and post-
project evaluation

e Evidence-based research

* Influence policy

* Engage the CDC
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CENTERS FOR DISEASE’
CONTROL AND PREVENTION




CONCLUSION: WHAT WORKS?
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Integrated campaign approach:

1. Public awareness campaigns

2. School-based education

3. Legislative advocacy and enforcement
4. Partnership and capacity building

5
|
| »

| -
-~
. .
' < -
4

We are willing to help Public Awareness
Campaigns

, N\ \A‘ { 7 ‘
School-based Police Partn.ership. ar.\d
Education Enforcement Capacity Building



VIETNAM CAMPAIGN RESULTS

By the end of the third phase of the integrated campaign:

* 94% reported hearing or seeing the public awareness campaign.

* 96% knew regulation children >6 must wear a helmet, compared to 78%
pre campaign.

* 96% believed necessary for children to wear a helmet on motorcycle.

* Only 10% believed that helmet is harmful, compared to 33% pre
campaign.

* Six provinces developed action plans to increase child helmet use.

* Child helmet use increased substantially from 18% in 2011 to 38% post
campaign.

 Multiple long-term corporate partnerships developed to sustain financial
support and continue the campaign.



THANK YOU!

For further information:

Visit www.asiainjury.org
Find us on Facebook
Follow us on Twitter

Contact:

Greig Craft
greig.craft@aipf-vietham.org
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